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WHAT IS TERMNET ? [armilat

International non-profit association

ded on the initiative of UNESCO
ote the terminology market*

d cooperation network of
embers from more than

rvice Providers
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TERMNET Members - Examples =/ mﬂk,:.

sociation for Terminology and Knowledge
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uropean Multimedia Forum (EMF)

ean Programmes for Training,
h and Technology (DANUBE)

alifications Federation

Austria

stitute of Applied
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National Language Service (NLS)
artment of Arts and Culture (DAC)

Works and Government Services
PWGSC) - Translation Bureau

Sciences Cologne -
Management (l1IM)

re for Translation
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activities for our members

ide:

joint activites & projects

S opportunities

d services

& best practice
olutions
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TAMA 2003 — International Conference
rminology in Advanced Management

multipliers)
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HOW TO CONTACT US EmilER

rnational Network for Terminology
Net) - New Address:

se 28, 1070 Vienna, Austria
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Gabriele Sauberer

Secretary since 2005

lects & PR

Languages,
Consultant
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The Terminology Market H’mﬂﬁ’-

oducts & Services for the information,
edge and content industries:

les (any subject field), Terminology
e.g. Software Tools), Standards

ncy, methodologies
Ification, ontologies,
tion of Human
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w to promote and ,sell” terminological
ts and services?

ut business
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cialised language
Ised knowledge —> classification

mmerce, e-health, database
Ign, etc.

. localisation,
ranslation
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apting a product to a certain language and
al region (so-called "locale")

nd the product itself can be affected

steering wheels on the "wrong"
1zes of dialog boxes,
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e product is broken up into:

uct core:
e language and culture independent
ed globally

0 a target locale
Ing wheels), paper sizes
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Network for Termino

tegic business decision to market a
y's products internationally

lon requires the willingness to
localize and translate.
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HY CRITICAL SUCCESS FACTOR ?
ossible answers — depending on

roducts & services in the
target markets

tion & management
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ts how to sell
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How much do you want to delay
a product launch because of
missing translations?
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Motivation: Why bother? H’mﬂ“'"

Conseguences of localising / not localising
lal: markets, image, customer

liability, investor’s relations...
Ing and corporate speech
, efficiency
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Wrong content... I ] 7/7-,4

= Delays in production

= Delays in supply chain

Wrong » Erroneous shipments
Content

‘ = Reduced efficiency

» Reduced job satisfaction

nclear compentencies and
alifications
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Cost Involved Hlmﬂ-,
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Network for Terminol

ems Costs

ernationalizing the - Product-dependent.
The earlier the better

—> Expect half-day position

- Charge per word, line,
page... Inhouse or
outsource?

Bilingual staff? Machine
nslation?

- Makes translation cheaper.
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atalogin 5 = | ocalization (internal):
approx. 2.500 €/lang

= Translation: 20.000 €/lang
= Editing / QA / Review: 7.500

= Desktop Publishing: 7.000
€/lang

Overhead cost: 2.000 €/lang

© 39.000 €/lang
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Network for Termino

Efficiency & Cost savings Is a big issue
Cost

_ g 30%
60% Human Translation : Project

Management

Quality

per language!
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he iImportance of proper terminology
ication and the increasing need for
Ization and standardization Is

e following slides

ood by business people
ed to public sector

31




The Need for Terminology ’*

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr




The Need for Terminology ’*

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr




_'—,—l ‘—,‘11
The Need for Termmologym,';,o{mlz;mé

'I‘granslatior:a
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The Need for Terminology

Suppliers Partners

Tgranslatioé Purchas

ing Legal e Support
) »
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International Network for Terminology

logy In / and Business:
Business Plan
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What is a Business Plan? .,;mﬂ.,:.

Iitten document that summarises a
opportunity and defines and

w the management team

and execute the opportunity

J.A. Timmons
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on Outline

Synergy Learning, for the
ontent Start-Ups and
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summing up the main chapters of the
and: The Offer
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t Important part of the business plan:
or lose - the interest (of investors,
tc.) right here!

eader Is looking at
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ogical Environment

velopment Work
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Ibe the business benefits

tomer problems do you solve?

[ technical information

S, white papers, patents, etc.)
endix)
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that you are a team

ou have diverse, but
expertise

lence Is not a problem, as
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Iption of the Market

d Development
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5 The Marketing Plan /=/ mﬂ.,:.

If you don’t have sales & marketing staff /
(PPPP):

lace
Ify Channels (direct vs.

le of tackling
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6 The Structure

any / Organisation

company objectives
ent for the next
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an - Narrative
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& return on investment
lented financing
sponsoring
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Writing Winning Business Pla/némﬂ'w"

Pon't dream It,
plan; It!
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Thank you il

International Network for Terminology

For your attention!

Ibute to the following
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uestions & comments
riences
ndations & arguments
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